The concept of social networking has received much attention from academia over the last decade in India. Widespread research has conceptualized the term social networking with almost all of the studies either conceptual or based on case studies. This paper is an attempt to clarify the construct of social networking by developing a reliable and valid questionnaire measuring social networking usage. 420 university students from 6 universities in Jammu and Kashmir were surveyed via a random sampling technique and factor analysis carried out on their responses. The findings revealed that social networking usage can be decomposed into four factors: academic; socialization; entertainment and informativeness. The internal consistency indices, Cronbach's alpha of social networking usage (α= .830) indicates good internal reliability. The findings revealed that the newly developed questionnaire has significant psychometric features.
INTRODUCTION
Social networking usage refers to online space that is used by students to connect, share, communicate, establish or maintain connection with others for academic, entertainment, socialization etc. Social networking as a communication medium is rising quickly, mostly in the prosperous increase of applications for mobile devices. Especially young adults are becoming familiar with sharing their everyday life and experiences, keeping in touch with teachers, friends, and family online and talking about their interests (Leung 2002; Morahan-Martin & Schumacher 2003). The past few years have observed an explosion of social networking such as Twitter, Facebook etc. which have added a fresh social dimension to the web. There have been a rapidly increasing number of online connections among groups of persons who share similar interests, though they are assembled in an absolute space (Wilson et.al 2002) . A number of social networking sites (e.g., Twitter, Facebook, LinkedIn, Google plus, Orkut, Google plus) have employed dynamic social contexts in which online communities can be made and continued easily by the facilitation of communications and social connections among users. Such networking opportunities help make groups, communities and people with shared interests remain more associated.
In recent years, social networking sites have been the prevalent tools for online communication combining the interpersonal and mass communication competences gap and validate the developed questionnaire regarding its psychometric properties by specifying its accuracy and consistency of measurement.
PREVIOUS MEASURES OF SOCIAL NETWORKING USAGE
After studying the previous literature of social networking usage it was found that several measurements had been developed to investigate the social networking usage. One instrument, developed by Pornsakulvanich, et.al (2013) , explored six components as, friendship, passing time, relationship maintenance, in trend, entertainment and relaxation. This scale was used to assess a degree to which individuals graded their specific aims for using social networking sites. Moreover, a quantitative survey questionnaire on social networking was standardized by Eid, et al; (2016), which explored four categories as enjoyment and entertainment, file sharing, content creation, online discussion, and chatting. Moreover, Jenkins-Guarnieri, et al (2013) standardized a scale on online social media use that assesses the daily routines of users, combination of the social behavior, along with the emotional connection and importance of to this use, but this scale is not suitable to measure our construct. In the Indian context, Bolar ( 
ITEM GENERATION PROCEDURE
Based on our theoretical framework, we developed statements related to social networking usage. The generated statements intended to capture social networking usage of university students. Therefore, the summated assessment procedure proposed by Likert (1932) was used to develop the present scale. We identified 56 items related to social networking usage from previously developed instruments. These were aligned so they could all be answered using a 5-point Likert scale, with each statement rated on five anchors, (Always=5, Often=4, Sometimes=3, Rarely=2 and Never=1). The above extensive literature review guided us in producing an instrument with robust psychometric properties to measure the social networking usage of university students. It is much helpful for these items to be strong when used in a Likert format (DeVellis, 2016).
Respondents
To pilot the instrument, a group of respondents were recruited from 6 universities from Jammu and Kashmir, India. The total number of respondents in the study comprised 420 university students (i.e. N =420), 220 male and 200 females, who were selected via random sampling technique. Initially, out of three divisions in Jammu and Kashmir, two divisions were selected randomly. Then universities in the division were selected randomly. From those universities several students were picked up randomly as participants. The sample comprises of students from different universities from Jammu and Kashmir covering postgraduate students particularly in the age range of 21-23. There was an equivalent representation of students from different streams such as sciences and engineering, management and commerce and arts & humanities, selected by employing the simple random sampling technique. The aim of the study was conferred and the concerned higher authorities were contacted. Participants were motivated to complete the questionnaire with humble request. In the initial study 442 questionnaires were distributed, and merely 433 participants' responses were returned. The returned questionnaires were carefully checked for comprehensiveness, respondent detachment, misplaced outliers and values (Hair et al. 2010). Eleven questionnaires were rejected due to missing information. The final and scoured dataset contained of 420 responses out of 420 students, 220 male and 200 females.
Content Validity
Content validity was established at the time of developing a preliminary draft of the research instrument by carrying out critical discussions with nine experts who reviewed, 56 statements selected for the first draft. The contents of each item were critically examined by these experts to review the suitability and relevancy of these items for a social networking usage questionnaire. Only those statements were retained for the second draft which had at least 75%-85% agreement among experts with regard to relevance of items. The experts were of the opinion that the remaining 42 statements were completely satisfactory and relevant to measure the social networking usage of university students in India, confirming the social networking usage questionnaire was a sufficiently valid instrument for piloting.
Exploratory Factor Analysis The next step in the refinement stage was to conduct exploratory factor analysis (EFA). EFA provides information about the amount of constructs required to represent the data. Exploratory factor analysis helps discover the probable original factor construction of a set of observed variables not having imposing a predetermined structure on the consequence (Child, 1990). We explored the factors of social networking usage through exploratory factor analysis. Numerous iterative cycles of factor analysis were conducted on the data set. The total variance and numbers of factors extracted were examined after each iteration. Factors with low communalities which didn't correlate were deleted with the purpose of refining the factor structure to get a matrix with clearer loadings. We used the principal component matrix (PCA), and for rotation used the Varimax method. With this, we checked the factorability of the 42 statements. After performing the exploratory factor analysis, the Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy was calculated .888. According to Tabachnick and Fidell (1996) the minimum Kaiser-Meyer-Olkin (KMO) for a good factor structure should be 0.60. A negligible significance level was shown by Bartlett's test of sphericity. Both measures suggest that the sample data were adequate for the performing factor analysis. The detailed report is presented in Table 1 . Heir et al 2007) . The first factor comprised the academic items (7 items), the second factor comprised items relating to the socialization (6 items), the third factor consisted of the items related to entertainment (4 items), the fourth factor consisted of the items related to informativeness (3 items), and the fifth factor related to constraints (4 items). The items and their factor loadings are presented in Table 2 . Cronbach's alpha is that "above 0.80 is acceptable." Hence, the present scale Cronbach's alpha of social networking usage (α= .830), indicates good internal reliability. Thus our reliability analysis suggests that social networking usage questionnaire is internally consistent. The reliability calculations are presented in Table 3 . 
CONCLUSION AND DISCUSSION
The questionnaire developed in this study can help improve the measurement of university students' social networking usage in today's turbulent and changing environments. India witnessed a remarkable and rapid advancement in ICT, and Indian university students engage in online sources intensively.
The present study aimed to develop and validate a social networking questionnaire in order to understand the purposes of social networking usage of university students in an Indian context. The study draws on a broad literature review of studies measuring social networking usage in a range of educational contexts. This paper has presented the rigorous methodological procedure carried out to develop and quantitatively validate a method measuring Indian university students' social networking usage. Our scale not only has adequate statistical support but also has sufficient theoretical support. The factors extracted through exploratory factor analysis and validated through confirmatory factor analysis also have similar references in empirical studies. The "academic" factor was used in another study (Kio, 2016), "socialization" was used by a number of researchers (Pornsakulvanich, et The practical implication of the results is that the effort towards endorsing social networking usage for academia is significant in a bid to improve a sense of knowledge sharing among students, which leads to enhanced student learning. To attain this, we believe that educational institutes should work hard to organize seminars or orientation courses to encourage the positive and productive social networking attitudes and practices both by students and instructors. This study also provides some empirical evidence and guiding information for educational management staff and government professionals to better understand their social networking users' needs so that they can come up with efficient frameworks or policies. 
LIMITATIONS

SUGGESTIONS FOR FURTHER RESEARCH
Given the prevalence of social networking usage in India, further research must seek to determine this questionnaire's appropriateness for use with other populations of social networking users. There are also anticipated benefits for teachers in using the scale with their university students to better understand their social networking usage. This would best be achieved by studying teacher's attitudes and opinions regarding social network use in university for academic purposes. Together, such research data might inform a more harmonized approach between students and teachers to inform situations when universities formally introduce social networking as part of their ICT solutions. A further qualitative study could be conducted based on this questionnaire to uncover the usage associated with these changes, offering insights into the patterns of use. Further research can be conducted to determine the relationship of social networking usage with the academic performance of students.
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